GEO: Generative Engine Optimization

SEO gets you found. GEO gets you recommended.

The shape of an answer changed

Search Al answers

Ten blue links. You compete for a spot on the page and One recommendation, or three. No page two, no

hope for the click. scrolling. Either it is your name, or it is not.
What the GEO St. Score™ measures How the test actually runs

@ We read your site first. Questions are
generated from your real presence — not a canned
list everybody gets.

45 Unbranded Presence
Are you named when a prospect describes their problem
without naming you?

9 Twenty questions, four engines. Seventeen
unbranded, describing the problems your buyers
actually have. Three branded.

20 (Citation Share
Do the engines actually source information from your

site?
9 Clean sessions only. No account, no history. A
15 Branded Recognition logged-in test measures the engine's memory of
Whatldoes an engine know when your business name is you, not what it tells a stranger.
mentioned?
@ Sscored A through F, deterministically. Same
10 Engine Coverage inputs, same score — which is what makes the 90-
Are you consistent across all four major platforms, or day retest mean something.
only one?
10 Entity Accuracy What comes back
Is what they believe about you correct?
You Rivals White space
and how and what they questions where

accurately you're have that you nobody wins yet
described don't

The score isn't the deliverable. The change is.

See where you actually stand

A twelve-section report with every answer and citation recorded, the specific gaps
named, a prioritized fix list, and a re-measurement protocol.

Included with every GEO St. Score™: the full seven-section “How to Be Found by

Al” blueprint — written for your business, not a generic handout.
SmoothTurtle.com/geo

Scan it, or just type it — the
Smooth Turtle LLC - SmoothTurtle.com - ai@smoothturtle.com - (813) 444-8378 code is only a shortcut.

Free 45-minute strategy call: calendly.com/ai-smoothturtle




